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and cannot recall the last time
all countries Circana tracks
were growing at the same
time,” Frederique Tutt, global
toys industry adviser at Cir-
cana, said this month. “The
surge in sales can largely be
attributed to consumers aged
over 12-years-old, who have
shown unprecedented growth
and are consistently outper-
forming traditional kids’
trends.”

Products including building
sets, trading cards, games,
plush toys, and collectibles are
seeing increased demand from
both teens and adults, Tutt
added.
In the U.S., toy maker Mat-

tel posted slightly lower sales
for the first half and dialed
back its annual profit and
sales forecasts. Hasbro, the
maker of Nerf blasters and
Play-Doh, logged higher sales

Buyout shop GTCR has ac-
quired telecommunications
software provider Innovative
Systems in a push to expand
broadband access to millions of
people who lack access to fast-
speed internet in rural America.
A person familiar with the

deal said it was valued at
roughly $500 million and is
being financed out of the Chi-
cago-based firm’s main buyout
strategy.
Scott Alcott, a telecommu-

nications veteran who most
recently worked as Comcast’s
chief information officer, has
joined Innovative Systems as
chief executive.
The investment marks an

exit for private-equity firm Al-
pine Investors, which backed
the company in 2021, and for
company founder Roger Musick.
Based in Mitchell, S.D., and

founded in 1998, Innovative
Systems caters to rural broad-
band and utility companies

that often make the “last-mile”
connections to consumers.
“That means from the mo-

ment they decide to build a net-
work, we have tools that help
them with mapping where to
locate their physical plant…all
the way through activating the
service for an end-user and bill-
ing them,” Alcott said.
He added that today Innova-

tive Systems serves customers
across the continental U.S. as
well as in Guam, Puerto Rico
and the U.S. Virgin Islands.
Alcott and Stephen Jeschke,

the GTCR managing director
who led the deal, said Innova-
tive Systems would remain in
Mitchell, about an hour west
of Sioux Falls. The area, they
said, offers abundant engi-
neering talent, including from
Musick’s alma mater, the
South Dakota School of Mines
and Technology.
Research firm Broadband-

Now estimates some 26 mil-
lion Americans lack access to
internet service fast enough to

support video calls or movie
streaming.
Closing the digital divide is

a longstanding issue that has
drawn bipartisan support, with
a series of programs intended
to help offset companies’
costly investments needed to
extend those services to poor
and rural areas. The Covid-19
pandemic put the technology
gap in the spotlight as busi-
nesses and schools shut down.
In a July speech in Sioux

Falls, Federal Communications
Commission Chairman Bren-
dan Carr discussed the need
to build the nation’s high-
speed infrastructure.
The push to extend high in-

ternet speed to far-flung com-
munities means many smaller
service providers, like the
ones Innovative Systems
serves, are growing their sub-
scribers by 30% or more a
year, Alcott said.

Maria Armental writes about
private equity for WSJ Pro.
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for the period and raised its
revenue and profitability guid-
ance for the year.
The toy industry had to

contend with uncertainty from
President Trump’s tariffs that
dominated much of the first
half. Now, the U.S. and the Eu-
ropean Union have reached a
trade agreement under which
Washington is setting a 15%
tariff for the vast majority of
EU exports.
Lego is investing more than

$1.5 billion in a factory and a
regional distribution center in
Virginia, with both facilities
expected to open in 2027. The
company recently opened a
new Americas head office in
Boston. It also continued to
expand in Mexico, Hungary
and Vietnam, where it opened
a new factory in April. The
group said demand for its toy
sets remained strong across
regions, especially in Europe,
the Middle East and Africa,
helping it outpace the toy in-
dustry.
Lego’s net profit grew 10%

to 6.5 billion kroner in the
first half. Operating profit also
increased 10% to 9 billion kro-
ner. Free cash flow came in at
1.7 billion kroner compared
with 3 billion kroner a year
earlier as the company in-
vested 4.2 billion kroner to
build new factories and up-
grade existing facilities.

HP’s third-quarter sales got
a boost from growing demand
for its artificial-intelligence-
enabled personal computers, a
trend its chief executive ex-
pects to continue next year.
The computer and printer

maker’s AI PC sales continued
to rise at a double-digit rate
quarter to quarter, CEO En-
rique Lores said, which helped

For the fourth quarter, HP
said it expects adjusted earn-
ings per share of 87 cents to
97 cents. Analysts polled by
FactSet were looking for ad-
justed per-share earnings of
92 cents.
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the company post better-than-
expected revenue.
Part of the accelerating

adoption has been driven by a
growing set of AI applications
from software companies like
Zoom and Adobe, he said.
“If you are buying a new PC

now, you don’t want to buy a
PC that will not be able to
take advantage of all these im-
provements that will continue
to come to market in the com-
ing months and years, so you
better upgrade to an AI PC,”
Lores said.
The company’s AI PCs have

seen particularly strong de-
mand from commercial cus-
tomers looking to take advan-

tage of productivity-focused
applications, he said.
The segment has also got-

ten a boost
from customers
looking to up-
grade aging
PCs ahead of a
transition to
Windows 11 as
Microsoft plans
to stop sup-
porting Win-
dows 10 in Oc-
tober. The
company esti-
mates that just over half of
the Windows 11 install base
have made the transition so
far.

Those trends should con-
tinue to help sales going for-
ward, driving mid-single digit

growth in the
current quarter
and into the
next fiscal year,
Lores said.
In the recent

fiscal third
quarter, HP
posted a profit
of $763 million,
or 80 cents a
share, up from
$640 million, or

65 cents a share, a year ear-
lier.
Adjusted per-share earn-

ings came in at 75 cents, in

line with analyst estimates,
according to FactSet.
Revenue rose 3.1% to $13.93

billion, topping analyst projec-
tions for $13.69 billion.
Personal Systems revenue

increased 6%, to $9.93 billion,
offsetting a decline in printing
sales, down 4% to $3.99 bil-
lion.
In the quarter, the company

mitigated most of added costs
from tariffs, Chief Financial
Officer Karen Parkhill said.
The company remains on
track to fully mitigate all tar-
iff-related costs by the end of
the fiscal fourth quarter, and
doesn’t expect to raise prices
again.

AI-Enabled PCs Lift HP’s Sales
CEO of computer
and printer maker
sees trend extending
into the next year The company’

has seen strong
demand from
commercial
customers.
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Lego Blocks Off
Record Sales Amid
Toy-Sector Upturn

Lego opened a new factory in Vietnam in April as it pushes to expand its reach across the region.
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Note: For the six-month period ended June 30;
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HP’s profit rose as well.
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Lego Group posted record
sales for the first half of the
year as shoppers splurged on
the toy-brick maker’s sets of
homegrown and licensed
themes such as Lego City,
Lego Technic, Lego Botanicals
and Lego Star Wars.
The Danish group booked

34.6 billion kroner, equivalent
to $5.4 billion, in sales, up 12%
on year. Lego launched 314
new toy sets in the first half,
increasing its appeal to cus-
tomers across generations and
interests.
Shoppers flocked to stores

to get their hands on Lego Bo-
tanicals sets, particularly dur-
ing Valentine’s Day and
Mother’s Day. Lego Icons and
Lego Star Wars sets were also
among the bestsellers.
The company expanded its

portfolio with new partner-
ships, including Formula One

as well as animated series
Bluey and One Piece. It also
signed a multiyear collabora-
tion with The Pokémon Com-
pany International to bring
Lego Pokémon sets to fans
next year.

Lego’s blockbuster sales
come as the toy industry turns
the page on months of slug-
gish demand when consumers
held off spending on nones-
sential items because of high
inflation. The global toy mar-
ket experienced a strong re-
bound in the first half, accord-
ing to Circana, a firm that
tracks consumer goods.
“I have been following the

toy market for many years

GTCRAcquires Innovative Systems
In Rural Broadband Access Push

Flexport, the tech-focused
freight forwarder, is joining
with BlackRock to double its
supply-chain financing pool to
$250 million as tariffs raise
costs for U.S. retailers and
manufacturers.
BlackRock is providing the

$250 million, which will be
managed by Flexport. Stuart
Leung, Flexport’s chief finan-
cial officer, said the funding
will allow the freight middle-
man’s financing arm, Flexport
Capital, to provide funds for
importers that face rising
supply chain costs.
“It fills an ever-increasing

acute challenge for customers,
especially today,” he said.
U.S. importers are con-

fronting ballooning tariff bills
after the Trump administra-
tion imposed steep levies on

key trading partners such as
China, the European Union,
Mexico and Canada as well as
on commodities such as steel
and aluminum.
Most companies have a

window of just 45 days to pay
tariff bills after products ar-
rive in the U.S. with some of
the duties stacking on top of
each other.
“We’re seeing everything

from 15% increases to 150% to
200% increases in some
cases,” said Brian Barber, a
customs broker at Willson In-
ternational, which specializes
in U.S.-Canada trade.
Freight specialists say ris-

ing costs aren’t confined to
the levies themselves.
U.S. Customs and Border

Protection is raising costs and
collateral requirements for
surety bonds, a form of cus-
toms insurance that covers

duties and fines.
E-commerce companies

face new bills after the U.S.
this year suspended a duty
exemption on shipments val-
ued at $800 or less from
China. The Trump administra-
tion is ending the exemption
for the rest of the world on
Aug. 29.
Cindy Allen, chief executive

of Trade Force Multiplier, a
trade and customs consulting
firm, said some importers
have gone from having to only
think about the costs of buy-
ing and shipping goods to also
having to hire a customs bro-
ker, acquire a surety bond and
pay duties.
“They’ve gone from zero li-

ability to extreme liability and
that’s going to limit your buy-
ing power and limit how much
capital you have to invest in
your company,” Allen said.

BY PAUL BERGER

Flexport, BlackRock to Boost
Their Supply-Chain Financing

Who’s Who of Distinguished Leaders: 2025 Honoree
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Since 1898, Marquis Who’s Who has remained the
standard for reliable and comprehensive biographical
reference material. We are proud to highlight hand-selected
listees who have been recognized as Distinguished Leaders
in their fields of endeavor.
Of 1.6 million listees, only a small percentage are recognized
with the Distinguished Leaders honor. We laud these
individuals for their ambition, professional fortitude, industry
contributions, and career accomplishments.
It is our great pleasure to present one of them here:
Holly A. Kleiman.

After a 26-year career in health care consulting,
Holly A. Kleiman stepped away from corporate
America to build something deeply personal —
a wellness company rooted in science, compas-
sion and a clear vision for the future of health.
In 2024, she founded The Sapphire Collective,
dba. Sapphire + Salt, a longevity wellness cen-
ter and spa that offers advanced, non-invasive
therapies designed to support cellular health
and promote healing beyond the limitations of
conventional medicine.
As chief executive officer of Sapphire + Salt,

Ms. Kleiman brings a seasoned understanding
of the health care system and a deep frustration
with its shortcomings. “We’ve built an industry
around sick care,” she says. “What we need is
true health care — systems that prioritize pre-
vention, vitality and well-being.” At Sapphire +
Salt, she is doing just that. The center offers
a curated suite of healing technologies, such
as red light therapy, high static PEMF, hyper-
baric oxygen therapy, halotherapy and lymphat-
ic drainage, aimed at restoring balance at the
cellular level and helping clients optimize both
longevity and quality of life.
Ms. Kleiman’s professional roots run deep.

After earning a Bachelor of Science in health

communications from Grand Valley State Uni-
versity in 1995, she joined United Healthcare
Group as a broker representative. Three years
later, she moved to USI Insurance Services,
where she climbed the ranks over nearly three
decades to become a senior vice president, ad-
vising major corporations on how to manage ris-
ing health care costs. However, her work always
left her asking the same question: “What if we
could prevent these costs altogether by improv-
ing health care at its root?”
Ms. Kleiman’s transition from consultant to

entrepreneur was not only driven by industry
insight, but also by personal conviction. “I be-
lieve in the power of transformation,” she says.
“Helping one person heal has the potential to
spark change in hundreds more.” Her mission
is bold: to positively impact one million lives
through her conviction that health is wealth. In
a world grappling with chronic disease, burnout
and toxic environments, Ms. Kleiman views well-
ness not as a luxury, but as a necessity.
Ms. Kleiman credits her success to the values

instilled by her family and the mentors who rec-
ognized her potential early on. That combination
of grit and guidance propelled her forward – first
to a successful corporate career and now to an
entrepreneurial chapter she considers her most
fulfilling yet. The financial foundation she built
at USI has allowed her to fully invest in Sapphire
+ Salt, which she hopes will become a sanctuary
for those who want to reduce chronic conditions
and those pursuing optimal health.
Looking ahead, Ms. Kleiman has ambitious

plans. She envisions 50 locations across the
U.S., each uniquely designed to reflect the ethos
of Sapphire + Salt — a fusion of cutting-edge
biohacking technologies and timeless wellness
principles. While she has no plans to franchise,
she is committed to scaling the brand in a way
that retains its soul. A passionate advocate for
hormone health, peptides and regenerative ther-
apies, Ms. Kleiman is also determined to elevate
the role of women in the male-dominated bio-
hacking space. “Biohacking is beautiful,” she
says. “Not just because of the science behind it,
but because of the power it gives individuals to
reclaim agency over their health.
Legacy matters deeply to Ms. Kleiman. She

hopes one day to transition Sapphire + Salt into
a larger organization while empowering her two
daughters to carry the brand’s mission forward.
For now, she remains focused on her next chap-
ter: building a movement, inspiring change and
proving that true health is within reach if we’re
willing to rewrite the story.
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