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billion, equivalent to $12.85 bil-
lion, in 2024. It had previously
forecast flat earnings before
taxes. Meanwhile, free cash flow
in its automotive segment
should be above €2.5 billion this
year compared with a prior es-
timate above €5 billion.
BMW said it would publish

third-quarter results Nov. 5.
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deposits are critical for en-
ergy infrastructure, modern
technology and American na-
tional security, South32 said.
“We see great value in the

U.S. government’s intention
to develop the Ambler Min-
ing District,” said Graham
Kerr, South32’s chief execu-
tive.
Under the agreement,

South32 will sell roughly 8.2
million shares of Trilogy, re-
ducing its stake to about 10.4
million shares, or 6.3%.
It also will issue a call op-

tion for the Defense Depart-
ment to buy more shares of
Trilogy from South32 once a
controversial 211-mile access
road to the minerals-rich
Ambler region is built.
A proposed road to the re-

mote area was last year re-
jected by the Biden adminis-
tration, which raised
concerns about the negative
impact on indigenous com-

munities, wildlife and the en-
vironment.
On Monday, President

Trump reversed that deci-
sion, saying there is no eco-
nomically feasible alternative
route.
South32’s 50% stake in the

Ambler Metals joint venture
isn’t affected by the deal.
Trump wants to boost

mineral production in the
U.S. to reduce reliance on im-
ports, especially from China.
U.S. officials have pledged to
accelerate permitting while
acquiring stakes in several
miners.
In an interview in August,

Kerr praised the Trump ad-
ministration’s efforts to re-
vive American mining, al-
though he cautioned officials
against rushing plans to open
up the minerals-rich Ambler
district in a way that could
alienate local and indigenous
communities.

South32 has agreed to sell
roughly $17.8 million of stock
in Trilogy Metals to the De-
fense Department as part of
a deal for the U.S. to take a
10% stake in the Canadian
mineral-exploration com-
pany.
Australia-based South32

and Canada’s Trilogy jointly
own the Ambler Metals proj-
ect in northwest Alaska,
which includes deposits of
copper, zinc, silver and other
metals. South32 also owns a
roughly 11% stake in Trilogy.
Shares of Trilogy, a Van-

couver mining company, dou-
bled in after-hours trading
on Monday after Secretary of
the Interior Doug Burgum
said the U.S. would take a
$35.6 million stake in the
company, and they jumped
on Tuesday.
The metals in the Ambler
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South32 to Sell Defense Department
10% Stake in Canadian Minerals Firm

BMW slashed its profitability
forecast for the year as the Ger-
man premium-car maker con-
tinues to face weak demand in
China.
The group, which houses its

namesake brand as well as the
Mini and Rolls-Royce marques
and a motorcycle business, said
Tuesday that sales volumes had
grown in Europe and the Amer-
icas in the first nine months of
the year, but not in China.
The company said vehicle de-

liveries were up 8.8% globally at
588,300 units in the third quar-
ter, with 25% growth in the U.S.
and 9.3% in Europe, but down
0.4% in China. BMW said it was
lowering its volume forecasts
for the Chinese market in the
fourth quarter.
The company also said a re-

duction in commissions from
Chinese banks to dealerships for
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the brokering of financial and
insurance products to custom-
ers would weigh on profitability.
President Trump’s tariffs

also have taken a toll on the
group since their implementa-
tion earlier this year.
The company said it expects

earnings before taxes to decline
slightly this year from €10.97

The owner of the Mini and Rolls-Royce marques said global
vehicle deliveries climbed 8.8% in the third quarter.
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BMWCuts Outlook as China Woes
Offset Growth in U.S. and Europe

Imperial Brands said its
performance in its latest fis-
cal year was as expected, bol-
stered by revenue growth in
its tobacco and next-genera-
tion products categories, and
launched a new share-buy-
back program
of £1.45 billion,
equivalent to
$1.96 billion.
The tobacco

c o m p a n y ,
which owns
brands such as
Davidoff, Gau-
loises and JPS,
said Tuesday
that perfor-
mance for the
year ended Sept. 30 was in
line with guidance given dur-
ing its half-year results in
May.
Net revenue from tobacco

and next-generation prod-
ucts—the category housing
vape, heated tobacco and oral
nicotine—is expected to have
grown by a low-single-digit

facturing operations.
Starting Wednesday, engine

building and battery-assembly
centers will restart, as will
metal stamping and certain
body shop, paint shop and logis-
tics operations. Vehicle manu-
facturing in Nitra, Slovakia, and
the restart of Range Rover and

Range Rover Sport production
lines at Solihull, U.K., will follow
later this week.
“This week marks an impor-

tant moment for JLR and all our
stakeholders as we now restart
our manufacturing operations
following the cyber incident,”
Chief Executive Adrian Mardell

said Tuesday.
The automaker also re-

ported sharply lower sales ow-
ing in part to the production
halt. It said wholesale volumes
in its fiscal second quarter fell
24% to 66,165 cars. Retail sales
in the quarter slid 17% to
85,495 cars.

percentage when excluding
currency movements, it said.
Net revenue for next-genera-
tion products is expected to
have grown in a range of 12%
to 14% at constant currency,
Imperial Brands said.
Group adjusted operating

profit growth at constant
currency re-
mains at a sim-
ilar range as
last year, when
I m p e r i a l
Brands re-
ported a 4.6%
rise, the com-
pany said. Im-
perial Brands
had guided for
adjusted oper-
ating profit to

be close to the middle of the
mid-single-digit range.
The company said its new

buyback will run until Octo-
ber 2026. Imperial Brands’
returns to shareholders, in-
cluding buybacks and divi-
dends, will top £2.7 billion in
the coming fiscal year, it
said.
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Imperial Brands Sets
$2 Billion Buyback as
Earnings Meet Views

Mercedes-Benz car and van
sales fell 12% to 525,300 vehi-
cles in the third quarter as a
challenging Chinese market
and President Trump’s auto
tariffs hit consumer appetite.
Trump imposed a 25% duty

with sales in the U.S. down 17%
to 70,800 vehicles, and sales in
China, its biggest single mar-
ket down 27% to 125,100 cars.

In its home market of Ger-
many, car sales rose 3%.
Battery-electric vehicle

sales in the quarter rose 9%

from a year earlier, buoyed by
the launch of the electric CLA
model and improved availabil-
ity of electric vans.

on imported cars and parts en-
tering the U.S. in early April,
before later agreeing to a trade
deal that lowered the rate to
15% for cars shipped from the
European Union. Mercedes
said tariff policies mainly af-
fected sales in the U.S. and
China, while it carefully man-
aged stock levels in the U.S. as
part of its efforts to mitigate
the tariff hit.
In China, the auto market

has undergone radical change,
with electric vehicles dominat-
ing demand and with an in-

tense price war among the
growing list of domestic manu-
facturers. Trade tensions with
the West have compounded
the challenges.
“While sales in Europe,

South America and Gulf states
[are] performing well, our
sales in the third quarter were
impacted by the market condi-
tions in China,” marketing and
sales chief Mathias Geisen
said.
The German luxury auto-

maker said overall car sales
fell 12% from a year earlier,

U.S. Tariffs, China Hit
Mercedes-Benz Sales
German maker sold
525,300 vehicles in
third quarter, down
12% from year earlier

The German luxury automaker said U.S. sales fell 17%.
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Jaguar Land Rover launched
a new plan to help boost cash
flow for its suppliers as it an-
nounced the restart of further
manufacturing after a crippling
cyberattack.
Certain suppliers that are

critical to the automaker’s re-
start of production will now re-
ceive cash upfront, with the
plan soon set to be expanded to
others, including some nonpro-
duction suppliers.
The move comes after the

U.K. government recently
stepped in to provide financial
support for the company, under-
writing a £1.5 billion loan guar-
antee, equivalent to $2.02 bil-
lion, in a bid to support the
company’s cash reserves and
help it pay suppliers.
The U.K. automaker, owned

by India’s Tata Motors, discov-
ered a cyberattack in late Au-
gust, forcing the company to
shut down its computer systems
and halt production.
After a series of delays, the

company last week began to re-
start some sections of its manu-
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Jaguar Land Rover to Pay Suppliers
Upfront as It Reboots Its Production

Jaguar Land Rover is still recovering from a cyberattack that halted its output.
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said its new
buyback will run
until October

2026.
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Julie A. Baird, Esq.
President
First American Exchange Co.

Dr. Vivian E. Ellis, FACOG
Physician
Scripps Clinic Medical Group

Daniel R. Gold, Esq.
Ptr., Cert. Family Law Spec.
TLD Law LLP

Anne-Charlotte Hanes Harvey,PhD
Professor Emerita
San Diego State University

Jerry X. Kong
Co-Founder
mammothstructures.com

Aleksandra Kostoreva,Esq.
Digital Compliance Expert
O’Hagan Meyer

Dr. Alex Matthew
Vice President
Malbun Consulting

Laila Merchant
TV Host, “The American Dream”
Realtor®, Craft & Bauer

Patrick Morrissey
Chief Executive Officer
MorrisseyUSA, LLC

Scott Patrick
Host, “Hollywood One on One”
Owner, Scott Patrick Prod.

Joel Perri
Founder, CEO, Executive Coach
JPI Business Solutions, LLC.

Atul “MAbMan”Tandon,PhD
President
NeoBiotechnologies.com

Everett “Tony” Todd
Co-Founder, CFO
beansforsharing.com

Kelli B. Ward, MS
Director, Corp. Social Resp.
Aventiv Technologies

Randy T. Westhaus, PE
Vice President
Tetra Tech, Inc.

Hsien-Lung “Jim” Yang
Dir., Processing Engineering
Applied Materials
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Since 1898, Marquis Who’s Who has remained the
standard for reliable and comprehensive biographical
reference material. We are proud to highlight hand-selected
listees who have been recognized as Distinguished Leaders
in their fields of endeavor.

Of 1.6 million listees, only a small percentage are recognized
with the Distinguished Leaders honor. We laud these
individuals for their ambition, professional fortitude, industry
contributions, and career accomplishments.
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