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BY CONNORHART

Pop Mart posted block-
buster earnings off the global
Labubu craze, but that didn’t
stop investors from dumping
its stock, with some booking
profit as they wonder if the
Chinese toy maker’s success is
just a fad.
The Beijing-based company

captured the hearts—and wal-
lets—of global consumers with
its ugly-cute Labubu dolls, part
of a range of collectibles sold in
“blind boxes” that conceal the
contents from buyers, making
each purchase a surprise.
Many had doubts on the

logic of Pop Mart’s share price
catapulting above that of heavy-
weights like Alibaba’s on the
back of a trend. But the com-
pany’s profit quadrupled last
year. Revenue nearly tripled.
In a year marked by weak

consumption in Pop Mart’s
home market of China and
tariff turmoil across the
world, the toy company
posted net profit of 12.78 bil-
lion yuan, equivalent to

fied IP portfolio.
They were also disap-

pointed by the dividend pull-
back, Morningstar analyst Jeff
Zhang said.
The toy maker’s shares

ended 22.5% lower in Hong
Kong on Wednesday after the
results, which showed that its
dividend payout ratio dropped
to 25% in 2025 from 35% in
2024.
The stock slump wiped out

year-to-date gains, putting it
at more palatable levels after
it rallied 109% in 2025 and a
staggering 343% in 2024.
Pop Mart has stressed that

it is on the hunt for its next
blockbuster product.
It has had some success

with the “Crush on You” plush
collection under the Twinkle
Twinkle line and the Pucky
“Tap Tap Babies” series in
January.
It has also doubled down

on its theme park, expanding
the scope of proceeds origi-
nally planned for strategic in-
vestments to include the park
and showcase events.
There are new plans for

Labubu too: Pop Mart is team-
ing up with Sony Pictures to
bring the doll to the big

Chewy expects to grow
sales and expand margins
again this year, fueled by
strong demand and cost-sav-
ings efforts that are starting to
bear fruit.
The pet-supplies retailer op-

erates in a uniquely attractive
industry, where spending is
driven by emotional attach-
ments and recurring nondiscre-

US$1.85 billion. It made 37.12
billion yuan in revenue.
The question now is if it

can keep churning out hits.
Pop Mart relies heavily on

the Monsters collection, which
includes Labubus and contrib-
uted 38% of total revenue last
year. Fading Labubu mania
underlines why the company
is making efforts to branch
out. The once-impossible-to-
get doll is now easily avail-
able, no longer selling for dou-
ble the retail price on
secondary markets.
As the initial hype wanes, the

bar for customer repurchases is
rising, Deutsche Bank analyst
Sammi Xu said in a note.
So far, Pop Mart has man-

aged to keep fans’ attention
with new rollouts like Mini
Labubus and other characters,
such as Skullpanda and Twin-
kle Twinkle.
But skeptical investors

want evidence that Pop Mart
is monetizing its intellectual
property in a Disney-esque
way, creating a reliable pipe-
line of profits from a diversi-
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tionary needs, Chief Executive
Sumit Singh said on a call with
a n a l y s t s
Wednesday.
D y n am i c s

across the pet-
supplies indus-
try this year are
expected to
largely mirror
last year, in
which Chewy
grew sales, ex-
panded margins
and scooped up
market share.
The stock rose 13.6% on

Wednesday. Despite the gain,
shares have lost nearly one-
fifth of their value over the

past year.
Chewy said it expects to im-

prove profitabil-
ity again in
2026, as the
company con-
tinues to ramp
up operations at
its next-genera-
tion fulfillment
center in Hous-
ton and unlock
more cost sav-
ings from artifi-
cial intelligence,
Singh said.

The company for the past
several quarters has built out
the foundation needed to de-
ploy AI at scale across the busi-

ness. Now that the foundation
is in place, Chewy is embed-
ding the technology across its
operations, notably in its ser-
vice and operations layer as
well as its supply chain and ful-
fillment network.
AI has streamlined work-

flows and improved productiv-
ity, and the technology will
soon translate into a measur-
able financial effect, Singh said.
For 2026, Chewy forecast

sales of $13.6 billion to $13.75
billion. That is ahead of the
$13.58 billion that analysts
polled by FactSet had been ex-
pecting going into the earnings
release.
The company guided for ad-

Winnebago reported higher
second-quarter revenue as
price increases helped to off-
set lower sales volume, but
warned that recent macro
events could influence con-
sumer sentiment and demand.
The RV company posted net

income of $4.8 million, or 17
cents a share, compared with a
loss of $400,000, or 2 cents a
share, the year prior. Adjusted
earnings were 27 cents a share.
Analysts polled by FactSet ex-
pected 24 cents a share.
Net revenues rose 6% to

$657.4 million, driven by price
increases and product mix,
partially offset by lower unit
sales volume. Wall Street had
expected $627.2 million. Mo-
tor-home net revenues rose
29% to $304.7 million, while
towable-RV revenues fell 9%
to $262.4 million.
The company reiterated its

fiscal 2026 guidance for net
revenues of $2.8 billion to $3
billion, and adjusted earnings
per share of $2.10 to $2.80. Wall
Street sees fiscal 2026 sales of
$2.92 billion and adjusted earn-
ings of $2.46 a share.
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Winnebago
Price Hikes
Offset Sales
Volume Fall

justed per-share earnings of 40
cents to 45 cents on sales of
$3.33 billion to $3.36 billion for
the current quarter. Analysts
were looking for adjusted earn-
ings of 41 cents a share on
sales of $3.36 billion.
For its quarter ended Feb. 1,

the company posted a profit of
$39.2 million, or 9 cents a
share, up from $22.8 million, or
5 cents a share, in last year’s
comparable period. Adjusted
earnings of 27 cents a share
just missed analyst forecasts
for 28 cents a share.
Sales ticked 0.5% higher to

$3.26 billion, also just below
Wall Street models for $3.27
billion.

Chewy Projects Improved Margins
Shares soar as the
pet-supplies retailer
forecasts 2026 sales
above analyst views

screen, and Chief Operating
Officer Si De said during an
earnings call that Labubu 4.0
will hit store shelves in the
second half.
Management announced a

foray into home appliances as
well, with plans to launch its
first products next month.
Analysts may also take

some comfort from Pop Mart’s
capital-spending plans.
The company said it would

redirect the remaining pro-
ceeds from its Hong Kong of-
fering to expand overseas
rather than acquire more in-
tellectual property.

13.6%
Chewy’s shares
rallied this much
following its
guidance

The ugly-cute dolls were strong earners last year, but maker Pop Mart’s stock fell 22.5%.
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Aftan Wright, EdD
Assistant Principal
Moreno Valley USD
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Aarun Varanasi
Head of Insights & Research
Amazon/Ring

David Stoller
National Director
RadNet Inc.

John Spier
Chief Executive Officer
Spier Electric LLC

Michael Sloan
Attorney at Law
Law Off. of Michael L. Sloan

Capt. (Dr.) Pradeep Singh
Founder, Chairman
Karma Developers, Aethon Grp.

Raquel Ramsey, Exec. Prod.
“Never Surrender”
“Taking Flight”

Ashes Mukherjee
Founding Partner
Asimware LLC

James J. Moylan
Attorney, Securities Litig.
James J. Moylan & Assoc.

Marsha E. Morse
Capt. (Ret.), WSF
Found., Holistic Life Coach.

Winny Y. Lin, MBA, CLTC
Financial Advisor
Eagle Strategies LLC

David Stewart Klein
Fine Artist, Composer
The Art of Dekay LLC

Kyle B. Ebeling
Dir. of Design & Engineering
Origin Acoustics LLC
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Charles Cooper
President
The Masters Financial Group

Donald W. Klinko, PhD
Lieutenant Colonel (Ret.)
United States Air Force

Marsha Broderick, ASID, CID
Licensed Insurance Broker
Vested Interests, Inc.

Supporting our military community is not just the right
thing to do, it is essential to the future we share.

Those who serve—veterans, military spouses, and their
families—bring resilience, leadership, and unmatched

talent and perspective to our workplaces and communities.

USAA proudly welcomes 9 distinguished companies to
join a growing movement committed to creating lasting
change for those who have defended our freedoms.

Together, we will help them thrive through meaningful
careers, financial security, and overall well-being.

They’ve stood for us.
Now it’s our turn to stand

for them—together.

Learn more at USAA.com/honorthroughaction
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