
B2 | Wednesday, October 15, 2025 * * THEWALL STREET JOURNAL.

INDEX TO BUSINESSES
These indexes cite notable references to most parent companies and businesspeople in
today’s edition. Articles on regional page inserts aren’t cited in these indexes.

A
Advanced Micro Devices
......................................................B1,B10
Albertsons....................................B3
Alphabet..............................B4,B10
Altria...............................................B10
Amazon.com.............A1,B4,B10
AT&T..................................................B4

B
Bank of America....................A2
BlackRock............................A1,B10
BP........................................................B3
Broadcom...................................B10
BXP...................................................A12

C
Campbell .....................................B10
CBRE..................................................A1
Citigroup.........................................A1
Colgate-Palmolive...............B10
CoStar............................................A12

D
Deloitte............................................A1
Domino’s Pizza.........................B3

E
Ericsson..........................................B4

F
Ford Motor...........................B1,B5

G
General Mills...........................B10
General Motors.................A1,B5
Goldman Sachs..............A1,B10

H
Hanwha Ocean......................B10

i
Intel .................................................B10

J
Johnson & Johnson......B1,B2
JPMorgan Chase
........................................... A1,A12,B10

K
Kering...............................................B2

L
LVMH................................................B2

M
MediaTek.....................................B10
Meta Platforms.......................B4

N
Netflix............................................B10

Nvidia.....................................B4,B10

O
Oracle................................................B1

P
Palantir Technologies......B10
PotlatchDeltic.............................B1
Publicis............................................B4

R
Rayonier..........................................B1
Richemont....................................B2
Rigetti Computing..............B10

S
Stellantis........................................B3
Stryker..............................................B1

T
Tesla..................................................B5

V
Vodafone.......................................B4

W
Wells Fargo.......................A1,B10
Weyerhaeuser...........................B5

Z
Zimmer Biomet........................B1

INDEX TO PEOPLE

BUSINESS & FINANCE

A
Altman, Sam...........................B10
Anderson, Jonathan.............B2
Arnault, Bernard.....................B2

B
Barnum, Jeremy.....................A2
Barra, Mary.................................B5
Blume, Oliver...........................A12

C
Cabanis, ChCecile....................B2
Chiuri, Maria Grazia.............B2

D
Dauto, Joaquin.........................B2
Dimon, Jamie.............................A2

F
Fiorani, Sam................................B1

I
Imparato, Jean-Philippe.A12

K
Kerr, Kristian............................B10
Kurian, Thomas.......................B4

L
Loh, Kai Ye...................................B3

M
Manifold, Albert......................B3
Martin, Thomas....................B10
Mason, Mark..............................A2
McHugh, Mark..........................B5
Meunier, Christian...............A12

N - P
Nawana, Namal........................B1
Porat, Ruth..................................B4

R
Rasgon, Stacy.........................B10
Ripepi, Alberto..........................B4
Rowden, Jacob.......................A12

S
Sadoun, Arthur........................B4
Saperstein, Richard............B10
Solomon, David........................A2

T
Tan, Hock....................................B10
Thiagarajan, Mahesh..........B4
Thomas, Owen.......................A12
Toyoda, Akio.............................A12

W
Wilson, Mark..............................B3
Wolk, Joseph...............................B1

J&J Lifts Outlook
AsMedical Devices,
Drug Sales Increase
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Medtech
$8.4B
+6.8% from
a year
earlier

Innovative
medicine
$15.6B
+6.8%

Johnson&Johnson’s
quarterly revenue

Sources: S&P Capital IQ; the company

other major medical-device
businesses, including cardio-
vascular devices, surgical
products and contact lenses.
J&J has bulked up with big
cardiovascular acquisitions in
recent years such as Shock-
wave and Abiomed.
J&J said that by shedding

orthopedics, the focus of its
remaining medical-device unit
will shift to higher-growth
and higher-margin markets.
The company expects im-
proved revenue growth and
operating margins following
the separation.
The separation will effec-

tively unwind what was once
the biggest acquisition in
J&J’s history. In 2012, it ac-
quired Switzerland-based
Synthes, which specialized in
bone-repair devices, for $21
billion and combined it with
J&J’s DePuy business. J&J
had acquired DePuy in 1998.

its consumer-health division,
which made famous brands
such as Tylenol and Band-Aid,
into a stand-alone company
called Kenvue.
The separation of Kenvue

had left J&J focused on two
broad areas: pharmaceuticals
and medical devices, which
are more research-intensive
and generate higher profit
margins than consumer-
health products.
The separation of the arti-

ficial-joint business would
still leave J&J with several
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Orthopedics
Unit to Be
Split Off

J&J’s pharmaceutical busi-
ness logged a 6.8% gain,
driven by cancer drugs includ-
ing Darzalex and Carvykti, im-

m u n o l o g y
t r e a t m e n t s
Tremfya and
Simponi, as
well as depres-
sion treatment
S p r a v a t o .
Growth was
partially offset
by declining
sales of Stelara,
a treatment for
psoriasis and

Crohn’s disease, patents for
which have begun to expire, as
well as for cancer drug Imbru-
vica.
Medical-device sales rose

6.8%, fueled by Abiomed and
Shockwave, two business units
focused on devices for heart
disease. Its electrophysiology
and wound-closure products,
as well as its surgical vision
business, also contributed to
the growth.

Johnson & Johnson raised
its full-year sales outlook as it
posted gains in both its pre-
scription-drug and medical-
device businesses in the latest
quarter.
The healthcare-products

company said Tuesday it now
expects sales of $93.5 billion
to $93.9 billion for the year,
up from a prior range of $93.2
billion to $93.6 billion. Ana-
lysts surveyed by FactSet fore-
cast sales of $93.48 billion.
The company continues to

project adjusted per-share
earnings of $10.80 to $10.90.
Chief Executive Joaquin

Duato said J&J is in a new era
of accelerated growth and in-
novation with a sharpened fo-
cus. The company separately
said it plans to spin off its or-
t h o p a e d i c s
business.
The updated

guidance comes
as J&J logged
higher profit
and sales in its
latest quarter,
driven by the
depth of its
portfolio and
progress across
its pipeline, ac-
cording to Duato.
J&J posted a profit of $5.15

billion, or $2.12 a share, for
the third quarter, compared
with $2.69 billion, or $1.11 a
share, a year earlier.
Adjusted per-share earn-

ings of $2.80 came in ahead of
the $2.76 that analysts were
looking for.
Sales rose 6.8%, to $23.99

billion, topping the $23.76 bil-
lion that analysts expected.

BY KELLY CLOONAN

Quarterly sales
rose 6.8% to
$23.99 billion,
topping

analysts’ views.

pated a 0.6% decline in group
revenue.
The company’s core fashion

and leather-goods business,
home to brands such as Louis
Vuitton and Dior, booked a 2%
organic decrease in quarterly
revenue to €8.5 billion. This
compares with analysts’ ex-
pectations of €8.47 billion, ac-
cording to the same consen-
sus, and with the 9% slip seen
in the second quarter.
“The third quarter saw an

improvement across all busi-
ness groups and all regions,
with the exception of Europe,”
the company said, citing lower
tourist spending due to cur-
rency fluctuations.
The company is encouraged

by the pockets of improve-
ment in all businesses, Chief
Financial Officer ChCecile Ca-
banis said in an earnings call.

BY ANDREA FIGUERAS

The European Union’s com-
petition regulator fined Ker-
ing-owned Gucci, LVMH’s
Loewe and Richemont’s Chloe
fashion labels more than €157
million, or $182 million, saying
they engaged in unfair pricing
strategies that reduced free-
dom for distributors.
The European Commission

said Tuesday that the brands
prevented independent third-
party retailers they work with
from setting their own prices
for their designer products
like clothes, leather goods,
shoes and accessories.
“Gucci, Chloe and Loewe

strived to have their retailers
apply the same prices and
sales conditions they applied
in their own direct sales chan-
nels,” the EU regulator said. It
said the groups interfered
with their retailers’ commer-
cial strategies by imposing re-
strictions including requiring

them to not deviate from their
recommended retail prices,
maximum discounts rates and
sales periods. They also at
least temporarily stopped re-
tailers from offering discounts.
Gucci received the highest

fine at €119.67 million, followed
by €19.69 million for Chloe and

€18.01 million for Loewe.
All three companies

stopped the pricing tactics af-
ter commission officials
started searching their prem-
ises in 2023 and had their
fines reduced for cooperating
after they formally opened an
investigation in 2024.

“This decision sends a
strong signal to the fashion
industry and beyond that we
will not tolerate this kind of
practices in Europe, and that
fair competition and con-
sumer protection apply to ev-
eryone, equally,” Teresa Ri-
bera, the bloc’s competition
commissioner, said.
Kering said it acknowledges

the commission’s decision.
“The commission’s investiga-
tion was resolved following a
cooperation procedure, allow-
ing for a swifter resolution of
the case,” it said. It added the
risk from the probe was provi-
sioned in the company’s finan-
cial statements in the first
half of 2025.
A Loewe spokesperson con-

firmed the brand had settled
the probe with the commis-
sion and that it has a strong
commitment to operating in
compliance with competition
law. Richemont didn’t reply to
a request for comment.

BY EDITHHANCOCK

EU Fines Gucci, Chloe, Loewe
$182 Million After Pricing Probe

All three companies stopped the pricing tactics in 2023.
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LVMH Sales Offer Hope for Luxury Sector

Luxury giant LVMH, the
owner of Louis Vuitton, re-
ported an improvement in
sales growth, a sign the sector
could be reaching a turning
point from a protracted slump
in demand that has taken a
toll on most high-end brands.
The French luxury-goods

conglomerate, which is con-
sidered a bellwether for the
sector, logged revenue of 18.28
billion euros, equivalent to
$21.15 billion, for the third
quarter, 1% higher organically
than a year earlier. In the pre-
vious quarter, the group re-
corded a 4% drop in sales.
The result was slightly

ahead of analysts’ forecast of
€18.24 billion, according to a
poll of estimates compiled by
Visible Alpha, which antici-

LVMH named former Dior
creative director Maria Grazia
Chiuri as chief creative officer
of Fendi.
The French luxury-goods

conglomerate said Tuesday
that Grazia Chiuri will present
her first collection, Fendi Fall/
Winter 2026-2027, in Milan
next February.
The appointment marks a

homecoming, as the Italian
designer joined the Roman
fashion house in 1989.

“I return to Fendi with
honor and joy, having had the
privilege of beginning my ca-
reer under the guidance of the
House’s founders,” Grazia Chi-
uri said.
Earlier this year, haute cou-

ture label Christian Dior,
which is also owned by the
French group, said Grazia Chi-
uri decided to step down as
creative director of the
brand’s women’s collections
after nine years in the role.
Jonathan Anderson, who was
previously at LVMH’s Loewe,
took on the creative reins of
Dior.
“I am convinced that Maria

Grazia will contribute to the
artistic renewal and future
success of the Maison, while
perpetuating its unique heri-
tage,” LVMH Chairman and
Chief Executive Bernard Ar-
nault said.

BY ANDREA FIGUERAS

Ex-Dior
Executive
Joins Fendi
As Creative
Director

As the sector continues to
suffer from a lingering slip in
demand, a number of luxury
names are shifting the direc-
tion of their brands in an ef-
fort to revamp sales and re-
gain appeal.
On Tuesday,

LVMH ap-
pointed Maria
Grazia Chiuri as
chief creative
officer of Fendi,
months after
the Italian de-
signer stepped
down as cre-
ative director
of Dior’s
women’s collec-
tions. Jonathan Anderson,
who held the top creative job
at LVMH’s Loewe, assumed
the creative helm of Dior, a
key label for the group that

recently underperformed.
Dior has improved in all

key markets and is making
good progress, the finance
chief said.
While there seems to be an

uptick in
trends, some
analysts argue
the industry
faced a more
favorable com-
parative base in
the third quar-
ter, as the year-
ago period was
marked by a
deterioration in
the critical Chi-
nese market

due to the country’s economic
struggles. As such, the sec-
tor’s fortunes could turn sour
again in the last three months
of the year.

1%
The conglomerate’s
increase in third-

quarter revenue from
a year earlier

Maria Grazia Chiuri.
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Benjamin P. Abruzzo, MD
Senior Revenue Cycle Analyst
NYU Langone Health

Rebecca Bustamante
Senior Manager
Verisign, Inc.

Zoltan Egel
Dir. of RAMS Engineering
Siemens

Anabel Fernandez, Esq.
Attorney, Founding Partner
Ponton & Fernandez Attorneys

Clianda Florence
Founder, CEO
Let’s Get L.I.T.

Will Graves
Chairman/CEO/Founder
National Community ActivistTM

David L. Hawk
Director
Center for Corporate Rehab.

Perry Keating
President
Protiviti Government Services

Jean L. McCluskey, PE
President, Prof. Engineer
MFAlliance, LLC

Tony Metcalf
Exec. Dir., Training & Dev.
Dept. of Homeland Security

Mohsen Nouri, MD
Dir.,Neurovascular Surgery
Jamaica Hospital Med. Ctr.

Peter L. Osborne
Founder, Principal
Osborne Traffic Control Grp.

Allen R. Place, PhD
Prof., Assoc. Dir., Research
UMCES, IMET

Lisa Reed
Pres., Principal Consultant
L. Reed Global QA, Inc.

Orlando Sanchez Herrera
Family Nurse Practitioner

Richard Swartz
Chief Accounting Officer
Slaine Insurance Holdings
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Since 1898, Marquis Who’s Who has remained the
standard for reliable and comprehensive biographical
reference material. We are proud to highlight hand-selected
listees who have been recognized as Distinguished Leaders
in their fields of endeavor.

Of 1.6 million listees, only a small percentage are recognized
with the Distinguished Leaders honor. We laud these
individuals for their ambition, professional fortitude, industry
contributions, and career accomplishments.
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