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up the capabilities of a few ar-
tificial-intelligence companies,
Dolan put the Google engineers
to work on getting the wonder-
ful world of Oz Sphere-ready.
News Corp, owner of The Wall
Street Journal, has a commer-
cial agreement to supply con-

Ford Motor released an ad
campaign this month titled 
“Committed to America,” stat-
ing that it assembles more ve-
hicles in the U.S. and employs 
more hourly workers in the 
country than any other auto-
maker.

“From America. For Amer-
ica,” its tagline read.

President Trump praised the
campaign on his Truth Social 
platform, writing, “A Great Ad
by FORD!” 

The virtue of buying Ameri-
can-made products has re-
mained a rare point of biparti-
san consensus in an 
increasingly divided country. 
But Ford is likely at the front of
a wave of advertisers that will
re-emphasize their domestic 
bona fides as President 
Trump’s new tariffs turn up 
the heat on imports, marketing

and legal observers predict.
Many advertisers will have

to choose their words carefully,
however, because even compa-
nies with factories in the U.S. 
often source many components
from abroad. Marketers in in-
dustries that rely heavily on 
imports, such as automotive, 
pharmaceutical, technology 
and apparel, risk overstepping
if they cannot fully substanti-
ate any “Made in America” 
claims.

“I think marketers will be
stepping up to the plate, and 
those who have the ability to 

make the claim will make it,” 
said Ronald Urbach, partner 
and co-chair of the advertising
group at law firm Davis+Gil-
bert.

The campaign is an exten-
sion of Ford’s longstanding po-
sition as an American brand, 
but the tariffs also provide an 
opening for the company, said
Phil O’Connor, head of market-
ing communications for Ford 
Blue, the company’s combusti-
ble-engine division.

“We were in a unique posi-
tion to reinforce why we’re 
such a good option in times of

uncertainty, given that the un-
certainty is driven specifically 
by tariffs on goods that are as-
sembled and parts that are as-
sembled outside the U.S.,” said
O’Connor.

The Federal Trade Commis-
sion will likely intensify en-
forcement efforts against com-
panies that make misleading 
claims about their U.S. prove-
nance, according to Urbach.

Home goods company Wil-
liams-Sonoma agreed last 
April to pay the FTC $3.17 mil-
lion, which the commission 
said then was the largest fine 

yet for a “Made in the U.S.A. 
case,” for violating a 2020 or-
der regarding imported prod-
ucts, including those manufac-
tured in China, that were 
inaccurately labeled on its web-
site as being made in America.

Williams-Sonoma had
agreed to pay $1 million in 
2020 after the FTC found that
the company made unsubstan-
tiated “made in America” 
claims about several product 
lines. A Williams-Sonoma 
spokeswoman attributed last 
year’s fine to an administrative
mistake.

‘Made in America’ Ads Get an Opening
Tariffs lift appeal
of domestic-made 
items but marketing 
claims must be solid

Cryptocurrency firm Ripple
said it would acquire credit
network Hidden Road for
$1.25 billion.

Ripple said the acquisition
would combine its crypto op-
erations with ownership and
operation of a multiasset
prime broker.

“The U.S. market is effec-
tively open for the first time
due to the regulatory over-
hang of the former SEC com-
ing to an end, and the market
is maturing to address the
needs of traditional finance,”
said Ripple CEO Brad Garling-
house.

The deal is expected to
close in the coming months,
pending regulatory approval.

Garlinghouse has been seen
as one of the biggest winners
from the Trump administra-
tion’s embrace of crypto and
plans to consolidate the U.S.
government’s crypto holdings.

BY DENNY JACOB

Ripple to 
Buy Credit 
Network for 
$1.3 Billion

Showing an 86-year-old
movie, shot with a 35mm cam-
era, on a 160,000-square-foot
curved, immersive screen ini-
tially seemed impossible—even
to AI engineers at Google.

But that is what Jim Dolan,
executive chairman and chief
executive of Sphere Entertain-
ment had in mind when he de-
cided to present “The Wizard
of Oz” in the Las Vegas Sphere,
on one of the highest-resolu-
tion screens in the world. 

“When we first brought the
project to Google and we
talked to their scientists, I
think they thought we were a
little crazy,” Dolan said. But
the Sphere itself, an enormous
steel globe just off the Strip,
wrapped in an LED exoskele-
ton with changing colors and
patterns, is also a little crazy. 

Since opening in 2023, the
venue’s 17,600-seat theater has
hosted performers like U2 and
the Eagles and shown movies
specifically filmed for its
unique screen. It has never
played an existing film, let
alone one shot with 1930s
technology. But after cutting
an intellectual-property deal
with Warner Bros., and sizing

BY ISABELLE BOUSQUETTE

AI Reworks ‘The Wizard of Oz’ for Big Screen 

The original, left, and an AI-recreated version, right, in a handout. Google generated new pixels to enhance the resolution.
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MacBook. “Why pay what
might turn out to be double?”

Apple relies heavily on
China to manufacture its sig-
nature iPhone that makes up
about 50% of the company’s
revenue. On Monday, The Wall
Street Journal reported that
Apple plans to send more
iPhones to the U.S. from India
to offset the high costs of
China tariffs. 

The company’s reliance on
China has spooked investors.
Shares were down 19% from
Thursday to Monday, the
worst three-day performance
for the company in nearly 25
years. Shares fell an additional
5% Tuesday

Todd Swanson, a retired
physician in Idaho, said he up-
graded three phones on his
six-phone plan with Verizon

after the tariffs announce-
ment. 

He taken advantage of an
offer from Verizon whereby
customers pay a heavily dis-
counted price for an iPhone in
exchange for trading in an old
phone and signing a three-
year payment plan with the
telecommunications company.

Swanson is worried the
deal may no longer be offered
after the tariffs go into effect
in the coming days. 

“We think those deals will
go away,” he said.

tors—or pass it on to consum-
ers. 

Allison Post, a 69-year-old
health writer and body thera-
pist, said she had already been
planning to upgrade her
iPhone 8, which she has had
for six years, but the tariffs
spurred her to action.

“The tariffs for sure pushed
me out the door,” she said,
adding that she also prompted
her husband to get a new

Continued from page B1

iPhone 
Users Rush 
To Upgrade 

tent on Google platforms. 
“Very, very, very big and

very, very difficult,” was how
Steven Hickson, director for
AI foundation research at
Google DeepMind, described
the project. “There are scenes
where the scarecrow’s nose is
like 10 pixels,” he added.
“That’s a big technological
challenge,” he said about get-
ting the character ready for
the massive screen. 

To make it work, Google’s
enterprise business, Google
Cloud, and its research unit,
Google DeepMind, invented
new AI methods to enhance
resolution and extend back-
grounds to include characters
and scenery not in the original
shots. Google calls these tech-
niques “performance genera-
tion” and “outpainting.” 

The Sphere will debut the
movie on Aug. 28, but for
cinephile purists, this isn’t
your mother’s Wizard of Oz.
AI has touched over 90% of
the movie, said Ravi Rajamani,
managing director, global head
of generative AI engineering
at Google Cloud. There might

also be other sensory ele-
ments, but Dolan said those
are under wraps for now. 

Thomas Kurian, CEO of
Google Cloud, said viewers
should think of it not as a cin-
ematic experience, but an ex-
periential one. “We’re taking a
beloved movie, but we are re-
creating it,” he said. “The only
other way you could do it is to
go back [in time] and film it
with the cameras that the
Sphere uses.”

For example, in one early
scene, Dorothy is seen talking
to Aunt Em and Miss Gulch.
Audiences know Uncle Henry
is in the room, although off
camera. In the version that
will play in the Sphere, Uncle
Henry is visible, along with a
much wider background shot
showing more of the house. 

Google used generative AI
models from its Gemini family,
including Veo two and Imagen
3, to generate the new back-
ground and performances, fine-
tuning the models on the origi-
nal movie. The team still ran 
into challenges, in part because
of the limited source material.

“You only have one movie
for us to train this model on.
And then some of these char-
acters don’t appear a lot,” said
Rajamani. 

Google’s team also consulted
with professional filmmakers 
to help decide actions, expres-
sions and performance. Oscar-
nominated producer Jane 
Rosenthal worked closely on 
the project. Google also used 
new AI-powered methods to 
enhance the film’s resolution. 
Standard techniques involve 
multiplying a shot’s existing 
pixels. Google instead used AI 
to generate new pixels as it in-
creased the size of the visuals. 

AI has heightened divisions
within Hollywood in recent
years, as actors have fought
for protections against the use
of their IP to train new models
and studios have received
backlash for the use of AI in
new projects. But Dolan isn’t
worried about any of those
concerns surfacing here.

“I can’t wait for the film
and television industry to see
what we’ve done,” he said. “I
think their jaws will drop.” 

Apple relies heavily on China to manufacture its iPhone. An Apple store in New York City.
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Watch a Video
Scan this code
for a video on
why iPhones
aren’t made in
the U.S.
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Fang Zhang
Senior Auditor
KPMG, LLP

Felicity A. Williams, Esq.
Deputy COS to the Mayor
City of Pittsburgh

John Hubbel Weiss, PhD
Associate Professor Emeritus
Cornell University

Edward C. Smith
Prof. of Aerospace Engr.
The Pennsylvania State Univ.

Anjalli Bhagia Sidhu
Founder, CEO
OMNISTARR (Staffing Company)

Milo Schield, PhD
Fellow, Amer. Stat. Assoc.
New College of Florida & UNM

Thomas E. Price, PE
R&D Engineer, Technical Lead
Agilent Technologies

Bryan O’Young, MD
Pain Medicine Physician
Temple University Health System
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Steve Moseley
President, CEO
Richland Enviro Solutions

Robert J. Levenson
Member, Board of Directors
Paycom Software, Inc.

James J. Hoecker, JD, PhD
Fmr Chair FERC, Sr. Counsel
Husch Blackwell, Hoecker EL&P

Robert “Bob” J. Hart
Owner
Successfulbob, LLC

Mikhail Gebhardt
FOD, Workforce Mgmt. Division
FEMA

Thomas Diep, MS
Mgr., MC&I & Social Research
The Walt Disney Company

Monique N. Crummie, PhD
Founder, CEO
CMXI Global & Epik Angel

William L. Clark
President
The Clark Firm, P.A.
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